Adspace Features FiFi Winners

The winners of the prestigious Fragrance Foundation’s annual FiFi Awards are being highlighted as feature content on the Adspace Digital Mall Network, the largest in-mall digital video network in the country.

This year’s winners appearing on the network include Lola by Marc Jacobs, Tom Ford Grey Vetiver, ck one, Couture Couture by Juicy Couture and Bond No. 9.

“Adspace and its editorial department have been consistently supportive to our industry and have made very creative use of its medium to promote the fragrance industry,” said Rochelle Bloom, president of The Fragrance Foundation.

The Fragrance Foundation editorial content was featured on Adspace’s network of 1,400 in-mall digital, eight-foot tall billboards fitted with 65-inch vertical plasma screens for the entire month of August.
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