Adspace: revenues and footprint “are still growing”

by SCREENS.tv staff

Adspace Networks plans aggressive expansion of its U.S. mall network through 2011, with the number of shopping centres housing its large plasma screens likely to top 150 during the year.

However, its aims for 2011 still represent a decided scaling-down from ambitions expressed two years ago, when it predicted 250 malls by this year.

Currently live in 107 malls, the firm has signed up five more operators – Forest City Enterprises, Jones Lang LaSalle, Memorial City Mall, Pennsylvania Real Estate Investment Trust (PREIT), and WS Development – and is preparing to deploy at sites in Boston, Houston, Kansas City, Philadelphia and Washington.

In total, it hopes to install at eight more malls in the remaining months of 2010, and a further 40 in 2011.

“The expansion of our footprint adds distribution as a growth driver for our company,” said Eric Steinert, senior VP of business development for Adspace.  “Importantly, we are funding this expansion from our positive internal cashflow, and did not need to raise any additional capital to add these centres to our network.”

Adspace says its revenue has grown by 50 percent in each of the last two years.

The firm’s network of 1419 screens uses plasma displays standing eight and nine feet tall, showing content which includes information on mall events and items on special offer as well as local and national advertising.

It reaches 93m consumers monthly.

www.adspacenetworks.com

